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It is my pleasure to welcome you to the 2021 ACG NJ Corporate Growth Conference and Awards.  

For seven years the Association for Corporate Growth New Jersey chapter (ACG NJ) has proudly hosted one of the 

state’s premier events designed to spotlight and celebrate some of our most innovative companies. While we were 

derailed last year by nothing less than a global pandemic, we are back in 2021 and the program is stronger than 

ever!  

Until an unprecedented situation arises, it would be relatively easy for successful companies like these to stay the 

course and maintain the status quo, ensuring profitability and consistency without taking a risk.  

But today’s honorees are not the kind of leaders who are content doing what has always been done. Instead, they 

are well known for keeping their organizations positioned for the unexpected, for embracing an unorthodox ap-

proach, for their willingness to take risks, for their commitment to consistently try alternative approaches – and most 

of all, for understanding how important it is to make mistakes.   In an environment that does not encourage mis-

takes, untried ideas cannot flourish. But without new ideas there can be no innovation.  Although no one could 

have envisioned a year like 2020 – nonetheless innovative companies are always ready for anything. 

As we do every year, the ACG NJ Board of Directors has selected one company that we believe epitomizes the best 

innovative growth practices, enjoying a well-regarded local, national, and global brand that is recognized for its 

consistently cutting- edge approach. This year that company is Ewing, NJ based Church & Dwight (C&D).  C&D is a 

$4 billion leader in the Household Consumer products industry with such brands as Arm & Hammer, Trojan, Oxi-

Clean and more!  We are delighted that Brian Buchert, Vice President for Corporate Strategy and M&A, has agreed 

to accept the ACG NJ Lifetime Achievement award on behalf of this remarkable organization.  In addition to recog-

nizing Brian and C&D’s accomplishments, we are privileged to honor five exceptional leaders in a panel discussion.  

Honorees appearing on today’s panel include: 

ECI Technology – Marianna Rabinovitch, CEO 

Goodie Girl – Shira Berk, Founder & CEO 

Suuchi, Inc. – Suuchi Ramesh, Founder & CEO 

THE MAX Challenge – Bryan Klein, Founder & CEO 

Unionwear – Mitch Cahn, President  

They will be sharing how they leveraged key opportunities over the years and how they overcame challenges while 

positioning their company to adapt to a world that is constantly changing – before, during, and after COVID-19.  

I cannot emphasize enough that this event is the result of the talent, commitment and hard work of many of ACG 

NJ’s members, including the Board of Directors, the CGCA Committee, chaired again by MJ Jolda, the Marketing 

Committee and the Sponsorship Committee - along with the generosity of our sponsors.  MJ is amazing and her 

dedication to spearheading this event is something we are all immensely grateful for!  

In acknowledging the supreme effort it took to create today’s unique program, especially when called upon to con-

vert an in-person program to an on-line platform, I would like to include a special note of gratitude to ACG NJ’s 

Chapter Executives, Jo-Ann Maude and Diane McLevy.  We appreciate you guys! 

Thank you all for joining us today. I am confident it will be an excellent investment of your time.  

 

Michael Givner, President, ACG NJ  

President and Founder, IMG Business Advisers  
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Event Program 

 

 

  

8:30 AM 

  

Networking 

  

9:00 AM 

  

Welcome and Opening Remarks 

Michael Givner, ACG NJ Chapter President; President, IMG Business 
Advisors 

Tom Bergeron, Editor and Chief Content Officer, ROI-NJ 

  
  

9:05 AM 

  

  

  

  

Keynote Presentation 

Fireside Chat with Tom Bergeron, ROI-NJ 

2021 Corporate Lifetime Achievement Award Honoree: 

Church & Dwight Co., Inc. - Brian Buchert, Vice President, Corporate 
Strategy and M&A 

Corporate Lifetime Achievement Award Presentation 

Lou Monari, Senior Vice President, Aon Risk and HR Solutions  

  

9:20 AM 

  

  

  

 

  

  
Honoree Panel Presentation 

Introduction by Tom Bergeron, ROI-NJ 
  
2021 Corporate Growth Award Honorees: 
Moderator: 

Sally Glick, Principal and Chief Growth Strategist, SobelCo; Immediate 
Past President, ACG NJ 
 

Honoree Panel: 
ECI Technology – Marianna Rabinovith, CEO 

Goodie Girl – Shira Berk, Founder & CEO 

Suuchi, Inc. – Suuchi Ramesh, Founder & CEO 

THE MAX Challenge – Bryan Klein, Founder & CEO 

Unionwear – Mitch Cahn, President 

  
  

10:00 AM 

  
Corporate Growth Award Presentations & Closing Remarks 

MJ Jolda, Principal + CMO, CMO+Co.; Event Chair & Director, ACG 
NJ 
  

  
10:00 AM 

  

Networking 



Tom Bergeron 
Editor and Chief Content Officer 

ROI-NJ 

Sally Glick 
Principal and Chief Growth Officer 

SobelCo 

Tom Bergeron is the editor and chief content officer of ROI-NJ, a digital and print out-
let covering the world of business and politics in New Jersey. ROI launched in the fall 
of 2017. Tom helped start the venture after serving as editor of NJBIZ for four years. 
“After spending years writing about entrepreneurs and startups, I decided to help 
start one myself,” he says. 

Tom is a 25-year veteran of journalism. The majority of his career was spent in sports. 
He spent 15 years at The Star-Ledger, where he served as the high school sports edi-
tor and then the overall sports editor during one of the more successful sports eras in 
the area, including numerous titles and trips to the finals for the Yankees, Giants, 
Knicks, Devils and Nets, as well as the most successful run in athletics for Rutgers. 

After leaving the Ledger, Tom worked for Yahoo!, serving as an assistant managing editor for Yahoo! 
Sports — where he learned the largest digital media company in the world is quite dysfunctional when 
it comes to technology. 

Tom attended high school and college in Virginia, graduating from the University of Virginia, before 
moving to New Jersey. He and his wife, Lori, have five children and live in Morris Plains. When he’s not 
writing and reporting, Tom is coaching youth teams. He has coached more than 100 teams in the past 
18 years and served as president of his local Little League for five years.   

Sally Glick is a Principal of the Firm and the Chief Growth Strategist at SobelCo.  In 
that role she is responsible for the development and implementation of the firm’s 
branding, marketing communications and functions as an ambassador to the com-
munity, driving their business development strategies. 

Sally is deeply involved in the community, serving on several nonprofit and busi-
ness boards and committees including as the President of the Association for Cor-
porate Growth NJ, Vice-Chair of the NJ District Export Council, Board Member for 

Commerce & Industry Association of NJ, Committee co-chair of the Morris County Chamber of Com-
merce Nonprofit Council, Board member and executive board member for the Center for Nonprofits 
and advisory board member of Montclair State’s Feliciano Center for Entrepreneurship, M&T Bank and 
Bank of NY Mellon. 

She has earned recognition as a member of the NJ Ad Club Hall of Fame, Marketing Association Hall 
of Fame, and NJ Business Hall of Fame, while also receiving Commerce and Industry Association’s 
Chairman’s Outstanding Leadership Award, the NJBIZ with Lifetime Achievement Award, and NJ BIA’s 
NJ Inspiration Awards recognizing women for their leadership, innovation, philanthropy and dedica-
tion to the advancement of others. 

From the Boy Scouts to Tri-County Scholarship and from William Paterson University to Partners for 
Women and Justice, she has been honored and recognized for her contributions and leadership in 
the state.  



 

 

Brian is the Head of Corporate Strategy and M&A for Church & Dwight based 
out of Ewing, NJ – Church & Dwight is a manufacturer of consumer and specialty 
products and owns such iconic brands as Arm & Hammer, Trojan, OxiClean, Wa-
terpik, First Response, Vitafusion, Flawless, Spinbrush, Nair and Orajel with total 
sales of $4.5 billion and an enterprise value of over $20 billion.   

Since joining Church & Dwight in 2006 the company has acquired 16 brands 
with an aggregate transaction value over $4.3 billion including:  Flawless hair 
removal devices, Waterpik water flossers, Passport Food Safety, Agro Bioscienc-
es Animal Nutrition, Viviscal hair care, Anusol hemorrhoid business, Toppik hair 
fiber care, Vi-Cor Animal Nutrition, RepHresh and Replens Women’s health 
brands, Avid Health (L’il Critters and VitaFusion gummy vitamins), OxiClean, Ora-
jel, Simply Saline, Batiste, Toothtunes and Feline Pine brands and sold nine 

brands as well.  Brian also is on the board of directors of the Armand Products JV in the Specialty 
Products Division for Church & Dwight.    

Brian joined Church & Dwight in 2006 after a 10-year career on Wall Street, in Private Equity and Cor-
porate M&A. Brian began his career working in the Healthcare Investment Banking Group at Morgan 
Stanley. Brian then went on to work in Private Equity at Columbia Capital in Washington, DC making 
over 20 direct investments totaling over $400 million in early stage Technology, Software and Tele-
communications companies. Most recently prior to Church & Dwight he headed the M&A department 
at Lafarge North America which was the largest U.S. basic materials provider before being acquired in 

Brian Buchert 
Vice President , Corporate Strategy and M&A 

Church & Dwight Co., Inc. 

About Church & Dwight: 

Church & Dwight Co., Inc., a $4.15 billion company, was founded in 1846 and is headquartered in Ewing, New 

Jersey. We are one of the fastest growing Consumer Packaged Goods companies that has outpaced the 

Standard & Poor's by more than three times over the last 10 years. As a testament to the strength of the com-

pany, Church & Dwight Co., Inc. was added to the S&P 500 in 2016. Church & Dwight is a leader in the House-

hold Consumer Products and Personal Care industries, with such brands as ARM & HAMMER™, Trojan™, First 

Response™, Nair™, Spinbrush™, OxiClean™, Orajel™ and more. The Company’s business is divided into 

three primary segments, Consumer Domestic, Consumer International and Specialty Products.  

Church & Dwight Co., Inc., a $4.15 billion company, was founded in 1846 and is headquartered in Ewing, New 

Jersey. We are one of the fastest growing Consumer Packaged Goods companies that has outpaced the 

Standard & Poor's by more than three times over the last 10 years. As a testament to the strength of the com-

pany, Church & Dwight Co., Inc. was added to the S&P 500 in 2016. Church & Dwight is a leader in the House-

hold Consumer Products and Personal Care industries, with such brands as ARM & HAMMER™, Trojan™, First 

Response™, Nair™, Spinbrush™, OxiClean™, Orajel™ and more. The Company’s business is divided into 

three primary segments, Consumer Domestic, Consumer International and Specialty Products.  

http://churchdwight.com  

http://www.churchdwight.com/
https://churchdwight.com/


 

Shira Berk began her career working in public relations for some of America’s 
most prominent magazine brands, (Rolling Stone, US Weekly) and alternative 
record labels. After more than twenty years, she left her last corporate role as 
the VP of Communications at TV Guide, to pursue a new path.   

Berk began to shift her creative energy into making great tasting treats at her 
small Goodie Girl Cafe in Tribeca.  A self-trained baker, with bold instincts for 
all things alternative, Shira spent hours experimenting with countless bags of 
crazy flour varieties to create her ridiculously delicious cookies using all nat-
ural, better-for-you ingredients. She was surprised to find that her quinoa-
based chocolate chip cookies were an even bigger hit with her customers than 
the regular chocolate chip cookies. With decades of experience in trendsetting 

businesses, Shira knew that she was onto something.  

In 2010, she decided to take the plunge headlong into the food world.  

A self-professed foodie who used to do publicity for punk rock bands, Shira was confident that she 
could design a great product, but with no expertise in the food industry, she knew she needed to sur-
round herself with the right people. In 2014, Berk joined The Entrepreneur’s Space, one of the first 
food incubator programs in New York City, to make Goodie Girl Cookies a real thing. That same year, 
Goodie Girl won a booth at the Fancy Food Show through a competition co-sponsored by The New 
York Economic Development Corp. and the Specialty Food Association. At the trade show she met 
her bakery partner who helped her make Goodie Girl a reality.  

Shira’s relentless approach to networking and dedication to making the best-tasting natural cookies 
enabled her and her amazing team to land distribution in many of the most prominent retailers na-
tionwide, including Walmart, Target, Whole Foods, Wegmans, Kroger, and Publix. And in 2020, 
Goodie Girl took flight on board JetBlue joining their roster of complimentary inflight gluten free 
snacks.  

A mother of three, Berk is a huge fan of the arts and can often be found either dragging her teenagers 
through a NYC museum, or at a punk rock show in Brooklyn.  She is a frequent podcast guest and 
panelist on topics including entrepreneurship, aesthetic intelligence, better-for-you eating trends and 
has appeared on shows ranging from Sirius XM’s “Tastemakers” to Entrepreneur Magazine’s “How did 
you fix that?” She lives in Tribeca and works in NJ! 

Shira Berk 
Founder & CEO 

Goodie Girl 

Goodie Girl Cookies: 

To learn more or try some of Shira’s delicious cookies, visit Goodie Girl’s website:  

 http://goodiegirlcookies.com 

 

http://www.goodiegirlcookies.com/
https://www.goodiegirlcookies.com/


 

Mitch Cahn started Unionwear in 1992 with six sewers and a contract to 

make baseball hats for Ralph Lauren. Now Unionwear is one of the largest 

private employers of Newark residents, with 175 employees, and contracts to 

manufacture baseball hats and uniform headwear, medical bags and back-

packs, and binders and portfolios for every branch of the armed services, 

every presidential candidate for decades, domestic manufacturers like Bud-

weiser and Chrysler, and fashion brands such as Vineyard Vines and Su-

preme.  

Unionwear won the SEAMS Domestic Textile Association's inaugural 'Reshoring Award" for bringing 

textile jobs back to America in 2019 and was named to Fortune Magazine’s Inner City 100 list.  Mitch 

has received the New Jersey Manufacturing Lifetime Achievement Award from NJBIA and was just 

named to NJBIZ magazine's 100 most powerful businesspeople in NJ and 10 most powerful people in 

New Jersey Manufacturing. Mitch has been named an Industry Scholar at Rutgers Business School and 

is on the board of Newark Regional Business Partnership, NJ Manufacturing Extension Partnership, 

and the Newark Workforce Development Board, where he has served as Chairman.  

Mitch is a frequent panelist, podcast guest, and guest lecturer on topics including fair labor, lean man-

ufacturing, cloud mobile ERP, cobranding with Made in USA, and has appeared on TV shows ranging 

from The Profit to The Daily Show.  

Mitch Cahn 
President 

Unionwear 

About Unionwear: 

Custom Gear, Made Right Here, 25 Years. Unionwear is the leading manufacturer of Union-made in USA hats, 

bags and binders for the promotional, fashion and uniform markets. We employ 175 at our 70,000 square foot 

facility in Newark, NJ.  

Do you want to see the words “Made in USA” again? When you make something locally you create value. Local 

factories energize the economy and invigorate the community by creating jobs, supporting families, and recy-

cling dollars. Unionwear's sustainability is built on a foundation of enduring client relationships When you 

make something locally you create value.  Local factories energize the economy and invigorate the community 

by creating jobs, supporting families, and recycling dollars. 

Unionwear’s sustainability is built on a foundation of enduring client relationships and workplace satisfaction.  

We reward our garment workers with union wages and benefits so they  have a stake in the long term success 

of our customers.  A living wage can buy the gifted hands of a veteran seamstress.  Low employee turnover 

means knowhow and resourcefulness on the shop floor.  High morale means high productivity, lowering costs 

and speeding up deliveries.  Company loyalty translates into pride in workmanship, which can mean pamper-

ing every order, every unit that sports our label.  http://unionwear.com 

http://www.unionwear.com/
https://unionwear.com/


 

Bryan Klein is a serial entrepreneur, visionary, and has a brilliant mind for sales 
and marketing. He opened the doors to his first business at just 18 years old 
and quickly rose to the top of his industry, receiving accolades and awards for 
his success 

Throughout his career, one thing has remained consistent; his unrelenting de-
sire to help people become the best version of themselves. In 2011, he found-
ed THE MAX Challenge, a program designed to fill a massive void in the fit-
ness industry. Bryan noticed that, though gym membership sales were up, so 
too were cases of heart disease, diabetes, stroke, and obesity. Further, even 
those around him who did go to the gym, simply weren’t getting anywhere. 
THE MAX Challenge was designed to help people to finally achieve their 
health and fitness goals by way of a comprehensive, integrated system of fit-

ness, nutrition, and unmatched motivation and support. 

Bryan opened THE MAX Challenge’s first location in Manalapan, NJ with just 32 members. Within 
six months he grew his member base to 500 members, and to date, THE MAX Challenge has in-
spired more than 100,000 transformations by way of a network of more than 80 operating centers 
throughout the United States and nearly 20 locations in development.  

The rapid expansion of THE MAX Challenge is the result of Bryan’s vision, experience, and his ability 
to motivate and inspire those around him to go big, push harder, and never ever give up. 

Bryan Klein 
Founder & CEO 

THE MAX Challenge 

About THE MAX Challenge: 

THE MAX Challenge is a 10-week body transformation system designed to make fast and lasting changes to 
your appearance and overall well-being. We do this by combining nutritional counseling, fitness classes and 
motivation.  
 
Being part of THE MAX is like having a personal trainer, nutritional counselor and success coach. 
Our fitness program incorporates cardio training and strength training so that you can burn fat and increase 
strength at the same time. Our classes are designed for people of all fitness levels. Our instructors are trained 
on how to break an exercise down and provide modifications so that everyone is challenged and working to 
their own highest potential.  http://themaxchallenge.com 
 

http://www.themaxchallenge.com/
https://www.themaxchallenge.com/


 

Marianna Rabinovitch is CEO of ECI Technology, a leading manufac-
turer of chemical management systems serving tier-one semiconduc-
tor and advanced printed-circuit-board (PCB) manufacturers world-
wide. Marianna has been the chief executive officer since 1989, and 
drives the company’s efforts to develop and manufacture chemical 
process control equipment to meet the challenging requirements of 
the semiconductor, PCB, and LED industries as well as R&D labs de-
veloping next-generation device technologies.  
 

Throughout her 30-year career, Marianna has actively led the strategic development, sales, and ex-
pansion of the company’s broad analytical expertise and deep experience and commitment to meet 
customers’ high-volume manufacturing needs. Marianna has grown this privately-owned company in-
to a global supplier with four international offices strategically located in Japan, Korea, and Taiwan. 
 
Prior to joining ECI Technology, Marianna was IT Department Manager with Investment Company of 
Bank Hapoalim, one of Israel’s largest banks.  
 
Marianna earned her degree in Applied Mathematics from Technion - Israel Institute of Technology.  
Over the years, she has been honored with the prestigious Ernst and Young Entrepreneur of The Year 
Award in 2005 and has won the NJ Technology Council’s Electronics Company of the Year Award, NJ 
Biz Best 50 Women in Business, NJ Finest and Best Places to Work in New Jersey, Deloitte’s Technolo-
gy Fast 50 in New Jersey, and Fast 500 in North America. 

Marianna Rabinovitch 
Chief Executive Officer 

ECI Technology 

About ECI Technology: 

ECI Technology is a leading provider of chemical process control equipment for the microelectronics industry. 
ECI systems are found throughout the fabs ‒ qualifying incoming supplies, managing tool inputs, adjusting 
chamber/bath conditions, and monitoring process waste ‒ and are widely accepted as critical enablers for the 
successful implementation of most wet processes. 

Established in 1987, ECI now boasts thousands of satisfied customers worldwide. From R&D labs to high-volume 
manufacturing environments, ECI’s products offer the best flexibility, accuracy, and reliability, where it matters 
most. 

ECI’s strength lies in adapting to the world’s most rapidly changing industries. Our R&D scientists develop new 
products and procedures for novel applications as (or often before) they are introduced into various industries. 
Our unmatched experience and worldwide network of representatives enable us to be first to market and offer 
the most comprehensive solution for control of complex manufacturing processes. As a result, ECI owns dozens 
of U.S. and international patents.  http://ecitechnology.com 

http://www.ecitechnology.com/
https://www.ecitechnology.com/


 

Suuchi Ramesh spent the first ten years of her career in technology and pre-
dictive data analytics with hyper-growth unicorns. After identifying the supply 
chain as one of the few legacy industries to embrace digitization, she started 
Suuchi Inc. in 2016.  

Suuchi Inc. is a next-generation supply chain technology platform that digitiz-
es the end-to-end value chain for companies of all sizes. In just four years, the 
company has partnered with over 200 businesses to spearhead a digital revo-
lution of the manual processes that stunt scalability and profitability through 
its proprietary software, the Suuchi GRID. The GRID provides customers ac-
cess to a transparent supply chain and real-time analytics to make smarter, 
data-backed decisions. 

Suuchi Ramesh 
Founder and CEO 

Suuchi, Inc. 

About Suuchi, Inc.: 
 
Founded in 2016 by Suuchi Ramesh, Suuchi Inc. is a supply chain solution for companies of all sizes. With a dec-
ade-long career in software, Ramesh took her knowledge of technology and understanding the challenges in the 
market to create an intuitive end-to-end solution for supply chain processes. The GRID’s core product suite was 
built to solve the supply chain challenges and inefficiencies seen in our now defunct R&D facility. 
 
As a true disruptor in supply chain, Suuchi Inc. is dedicated to being the solution for a digitized future. Starting 
with a team of 3, Ramesh grew the Suuchi family to an expert team of supply chain, engineering, operations, 
sales, and marketing professionals to take the company to the next level. 
 
From day one, our mission has been to democratize access to a digital supply chain for all supply chain partici-
pants (i.e. users). The GRID was built with a mobile-first approach to foster a next-level of connectivity and trans-
parency. 
 
As our business expands to digitize and scale operations for the new generation of businesses, our team will con-
tinue to strive towards creating a world class software solution for local and global supply chain. We look forward 
to leading you to a path of meaningful change for your supply chain.   http://suuchi.com 

http://www.suuchi.com/
https://www.suuchi.com/


 

About the ACG NJ Corporate Growth Awards 

The ACG NJ Corporate Lifetime Achievement Award is for a middle market or large company headquartered in 
New Jersey, with significant operations and employees in our state. The company has longevity and has demon-
strated a consistent and powerful track record of innovation, excellence, and corporate growth.  
 
The ACG NJ Corporate Growth Awards honor four middle market companies (annual revenues between $5 mil-
lion and $500 million) headquartered in New Jersey with significant operations and employees in our state. 
They exemplify innovation, excellence, and sustained corporate growth over at least three consecutive years 
and meeting other specific nomination criteria. For complete selection criteria for The 2021 ACG Corporate 
Growth Awards visit http://acg.org/nj.  
 
 

Past Award Honorees 
The ACG NJ Corporate Growth Conference & Awards 

 
2015: 
Corporate Lifetime Achievement Award: Crestron Electronics - Randy Klein, President & CEO 
Corporate Growth Awards:   AdMagic, Inc. - Shari Shapiro, CEO & Founder 
      cSubs - Julie Auslander, President & Chief Cultural Officer 
      iCIMs, Inc. - Colin Day, CEO 
      Synchronoss Technologies - Stephen Waldis, Founder,  
           Chairman & CEO 
 
2016: 
Corporate Lifetime Achievement Award: Kings Food Markets - Judy Spires, Chairman & CEO 
Corporate Growth Awards:   Marketsmith Inc. - Monica C. Smith, Chairwoman, Founder 
           & CEO 
      ORBCOMM Inc. - Marc Eisenberg, CEO 
      PetMatrix - Mark Stern, Founder & CEO 
      Theorem, Inc. - Jay Kulkarni, CEO & Founder 
 
2017: 
Corporate Lifetime Achievement Award: ADP - Carlos Rodriguez, President & CEO 
Corporate Growth Awards:   Billtrust - Flint Lane - CEO & Founder 
      LB Electric Co. - Leon K. Baptiste, President & Founder 
      LPS Industries - Madeleine Robinson, CEO 
      Tucker Toys - Mark Nathan, CEO & President 
 
2018: 
Corporate Lifetime Achievement Award: Konica Minolta - Rick Taylor, President & CEO 
Corporate Growth Awards:   Air Liquide Advanced Materials - Paul Burlingame, President  
           & CEO 
      CMS Technology - John Meccia, President & CEO 
      Organica Water - Ari Raivetz, CEO 
      Repechage - Lydia Sarfati, CEO 
      Solix - Jack Miller, President & CEO 
 
2019: 
Corporate Lifetime Achievement Award: Hackensack Meridian Health - Robert C. Garrett, CEO 
Corporate Growth Awards:   Acrow Corporation of America - Paul Sullivan, SVP - International 
      Corsis - David Barnett - Chairman & CEO 
      PUSH Beverages - Laurel Whitney, CFO & Founder 
      Tingley Rubber Corporation - Dr. Michael S. Zedalis, President 
           & COO    

https://www.acg.org/newjersey


 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 

 

 

 

 

 

 
 

 

Thank You to our Media Sponsors 

who help us build our ACG NJ brand. 

Thank You to our Event Sponsors. 

https://newjersey.news12.com/
http://www.njadvancemedia.com/
http://www.njbiz.com/
http://www.roi-nj.com/
https://www.law.com/njlawjournal/?slreturn=20210330165013
http://www.tapinto.net/
http://www.eisneramper.com/
http://www.adp.com/
http://www.aon.com/
http://www.sobelcollc.com/
http://www.insperity.com/


http://www.eisneramper.com/


 

 

 

 

 

What are you #WorkingFor? 

 

The things we work for define us. 

At ADP we’re designing a better way to work, so you can 

achieve what you’re working for. 

Discover HR, Talent, Time Management, Benefits & Payroll, 

informed by data and designed for people. 

 

Congratulations to the ACG NJ  

2021 Corporate Growth Award Honorees! 

 

http://adp.com 

http://www.adp.com
http://www.adp.com
http://www.adp.com/


http://www.insperity.com/


http://www.aon.com/
http://www.sobelcollc.com/


 

About the Association for Corporate Growth 

New Jersey Chapter 
 
Founded in 1954, ACG is the premier M&A dealmaking community with 59 chapters worldwide. ACG’s global 
network comprises more than 100,000 middle market professionals who invest, own and advise growing com-
panies. ACG’s mission is to drive middle-market growth. ACG reaches its audience through its content-rich me-
dia channels, including its award-winning flagship publication Middle Market Growth®, which dives into emerg-
ing trends, GrowthTV which brings those stories to life and its podcasts that provide in-depth conversations with 
industry thought leaders. ACG’s content reaches an average daily audience of 30,000 and receives 1 million im-
pressions monthly. ACG’s 13,000 members leverage an array of exclusive benefits rich in dealmaking and net-
working opportunities and extend to its partnerships with Insperity, Cambridge FX, Grata, Founders Card, 
CLEAR and more.  
 
75% of ACG members report that they have done business with fellow members. This return on investment has 
made ACG the most trusted and respected resource for middle-market dealmakers and business leaders who 
invest in growth and build companies. Face-to-face events, online tools, structured networking opportunities, 
exclusive member benefits and leading-edge market intelligence provide ACG members with powerful busi-
ness-building resources.  
 
Private equity professionals, investment bankers and intermediaries, attorneys, auditors and accountants, lend-
ers, corporate development officers, company leaders and others focused on the middle market make ACG 
your resource for opportunities, capital and services.  
 
ACG brings together every segment of the growth community. ACG New Jersey boasts members from small 
entrepreneurial companies as well as large influential corporations. Come to one of our meetings and find out 
why the movers and shakers of New Jersey convene at ACG New Jersey.  Learn more at http://acg.org/nj.  
 

 
 

Are you considering joining ACG New Jersey chapter? 
 

• Network with seasoned New Jersey business decision makers 

• Hear from business leaders on relevant topics, trends and key indicators 

• Affiliate with an elite statewide and global business community of senior executives 

• Forge new ties through committee involvement 

• Enjoy a free one-year subscription to ROI-NJ 

• Attend monthly meetings included in your dues 

• Participate in regional programs 

• Leverage specialty programs including Women of Leadership and Advancing Leadership Influence 

• Join us for our Annual Golf Outing & Summer Networking Dinner 

• Attend invitation-only “C” Level dinner events 

• Unique Member-Only Opportunities including Member Forum Meetings (host / attend) and Mem-
ber Spotlight on ACG NJ’s website 

 
 
 
 

Contact Diane McLevy for more information 
acgnewjersey@acg.org  |  855-224-6500 
or join online today at http://acg.org/nj 

https://www.acg.org/newjersey
mailto:acgnewjersey@acg.org
https://www.acg.org/newjersey


 

 

Visit the ACG NJ Website to Register for  

Our Upcoming Events Today! 
 
 
 

May Monthly Networking Power Hour 
- Virtual - 

Fast-paced sharing and networking 
reconnect with your peers in the middle market 

Tuesday, May 18, 2021 
8:30 AM to 9:30 AM 

 
 

June Monthly Networking Power Hour 
- Virtual - 

Tuesday, June 15, 2021 
8:30 AM to 9:30 AM 

 
 

Women of Leadership Event 
Annual Summer Networking Event Returns! 

Liberty House Restaurant, Jersey City, NJ 
Thursday, August 12, 2021 

4:00 PM to 7:00 PM 
 
 

Annual Golf Outing Returns! 
Fiddler’s Elbow Country Club, Bedminster, NJ 

Tuesday, August 31, 2021 
11:30 AM to 8:00 PM 

 
 
 

We will follow and adhere to all state and venue guidelines regarding safety for all ACG NJ  
in-person events.  Information to be shared specifically to registrants for each event. 

 
 

 
 
 
 

Visit http://acg.org/nj to register today! 
Not a member?  Join online today at http://acg.org/nj  

or contact us at acgnewjersey@acg.org for more information 

https://www.acg.org/newjersey
https://www.acg.org/newjersey
mailto:acgnewjersey@acg.org


 
Thank you to the ACG NJ Members who made this event possible. 

 

ACG New Jersey Board of Directors 

Dave Capodanno, Partner, SobelCo 

Dan Chorney, Investment Advisor, Bernstein Private Wealth 

Michael Corridon, CFO, Strato, Inc. 

Herman Dodson, Executive Director, Sr. Commercial Banker, JPMorgan Chase Bank 

Kimberly Doll, Vice President, Bank of America 

Matt Finlay, Managing Director, Finlay Parker Holdings 

Michael Fischer, Jr., Vice President, Relationship Manager, Columbia Bank 

Michael Givner, President, IMG Business Advisors 

Sally Glick, Principal of the Firm & Chief Growth Strategist, SobelCo 

Blake Goodman, Executive Vice President, JLL 

Michael Hadjiloucas, Tax Partner, EisnerAmper 

George Hansen, Managing Director, Oberon Securities 

MJ Jolda, Principal + CMO, CMO+Co. 

Mark Kuehn, Director, Corporate Business Development, Gibbons 

Jim Lukenda, Executive Director, AIRA 

Amy MacFadyen, Director - Audit, EisnerAmper 

Cody Mang, Vice President, ADP 

Angus Miller, First Vice President, Wealth Management, UBS Financial Services 

Lou Monari, Senior Vice President, Aon Risk and HR Solutions 

Melissa Skrocki, Shareholder, Giordano Halleran & Ciesla 

Ken Young, Partner, CohnReznick 

ACG New Jersey Marketing Committee 

Christian Amato, President, CMA 

Vivian DiStaso, Director, Advertising and Business Development, New Jersey Law Journal 

Liz Dwyer, Account Executive, ROI-NJ 

Sally Glick, Principal of the Firm & Chief Growth Strategist, SobelCo 

Michele Hayes, NJ Advance Media 

Bart Jackson, Chief Executive Officer, Prometheus Publishing 

MJ Jolda, Principal + CMO, CMO+Co. (Committee Chair) 

Jessica Marrone, TAPinto.net 

Angus Miller, First Vice President, Wealth Management, UBS Financial Services 

Kirsten Rasky, Account Executive, NJBIZ 

Nancy Schneier, Founder & Chief Revenue Officer, Vikar Technologies 

Marissa Tuch, Senior Counsel, Day & Associates 

ACG New Jersey Membership Committee 

Annie Devine, Senior Sales Executive, Marsh & McLennan Companies 

Michael Fischer, Jr. , Vice President, Relationship Manager, Columbia Bank (Committee Chair) 

Chris Keneally, Senior Account Executive, RelPro 

Clare McCoy, Senior Wealth Director, BNY Mellon Wealth Management 

Stefanie Osur, SVP - Senior Relationship Manager, Bank of America Merrill Lyncn 

Mark Reisman, Financial Advisor, Merrill Lynch 



 
 

 

Mark Your Calendars! 
 

 

ACG NJ Announces 

The 2022 

Corporate Growth Conference & Awards 
 

May 5, 2022 

 

The Palace at Somerset Park 

Somerset, NJ 
 
 
 
 

We look forward to seeing you there! 
 
 
 
 
 
 
 

ACG New Jersey 
10 Winton Farm Road 
Newtown, CT 06470 

855-224-6500  |  acgnewjersey@acg.org 
http://acg.org/nj 

 

mailto:acgnewjersey@acg.org
https://www.acg.org/newjersey

